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Second Harvest Japan Further Expands Food Assistance Programs  
with Financial Assistance from Nu Skin Japan 

 
 
Tokyo, 20 December 2006 – Second Harvest Japan, a unique non-profit corporation operating a food 
bank system, has announced that it has received a grant of 18 million yen (monthly 1.5 million yen) from 
Nu Skin Japan’s “Force for Good Fund”. With this grant, Second Harvest Japan will be able to further 
energize and expand its food assistance programs to help provide food to the needy throughout Japan. 
 

Second Harvest Japan retrieves the perfectly good food donated from the food companies, which goes 
to waste in Japan for reasons including damaged packaging, mislabeling, ordering errors, or being close 
to the sell-by-date, and places donated food into the hands of those who can benefit the most, such as 
people in orphanages, women’s shelters, aged care facilities, and low income families. In 2005, Second 
Harvest Japan delivered over 175 metric tons of food valued at over 105 million yen to partner agencies 
and individuals in Tohoku, Kanto, Chyuetsu, Kansai, and Kyushu areas. Taking full advantage of the 
grant provided by Nu Skin Japan, Second Harvest Japan will increase its storage capacity and further 
expand the existing emergency food assistance program called the “Food Pantry Program”, which aims 
to deliver food packages to those in need via a home-delivery service. 
 

Mr. Robert S. Conlee, President of Nu Skin Japan, commented on the support for Second Harvest.  “As 
part of our social contribution activities, Nu Skin Japan has supported various organizations that act in 
Japan to create a better world.  Second Harvest not only extends humanitarian assistance by providing 
food to needy people but also redistributes healthy donated food that would otherwise go to waste. 
Donations from Nu Skin Japan Distributors combined with corporate donations provide needed financial 
assistance to Second Harvest.  Nu Skin Japan Staff and Distributors also volunteer their time to actively 
provide support to beneficiaries of the Second Harvest program.  Let’s work together to create a society 
where everyone eats everyday.” 
 
Charles McJilton, Executive Director of Second Harvest Japan, commented: “We are profoundly grateful 
for the understanding and continued assistance of Nu Skin Japan. We are painfully aware of the reality 
that a vast amount of perfectly good food is thrown away when there are many living amongst us who 
are in need. Second Harvest Japan will fully utilize the grant and continue working to reinforce the 
infrastructure and enhance its food assistance program in order to better serve those in need.” 
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About Nu Skin Japan 
 
Nu Skin launched its business in 1984 in Utah, U.S.A.  
The company listed on the NYSE in 1996, now operates in 44 international markets (as of September 2006). 
Nu Skin began its Japan operations in 1993 and is executing multi-divisional business strategies with a central 
focus on the Nu Skin division, which specializes in personal care products, and the Pharmanex division ,which 
specializes in dietary supplements.  
 
The Company distributes its products to individuals (known as distributors) who have contracted with the Company 
through a network marketing system. Distributors who have used high quality products personally and have been 
convinced of their quality sell products directly to consumers. The Company, with its face-to-face sales method, 
provides business opportunities to many people who have the entrepreneur spirit and hope to be able to realize a 
new lifestyle.   
URL: www.jp.nuskin.com 
 
 

About Second Harvest Japan: 
 
Second Harvest Japan operates a food bank system, providing the infrastructure required to safely 
collect, store and redistribute perfectly good food that would otherwise be thrown away; minimizing the 
needless waste of good food when there are many living amongst us who are in need of it. In 2005, 
Second Harvest Japan delivered over 175 metric tons of food valued at over ￥105 million to partner 
agencies in Tohoku, Kanto, Chyuetsu, Kansai, and Kyushu areas. Since 2002, donated food has been 
redistributed to approximately 100 partner agencies in these areas, and also recently in Kyushu.  
 
Second Harvest Japan ensures that all food will be handled in a safe and professional manner that 
includes safe storage and transport, proper cooking and consumption methods, and gives the 
assurance that the food will never end up back in the marketplace. For further information about Second 
Harvest Japan please visit www.2hj.org  
 


